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REALITY
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She plants a kiss upon his pout 

And then she swims

Away.
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and…
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STUFF
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… and I noticed something
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… meanwhile in the 

Growclass community
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Marketing is changing.
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Everything feels hard
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The town squares where we 

used to acquire our 

customers are losing us.
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C O P Y W R I T I N G
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(And they won’t tell us who’s there)
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The spaces, online and off, where you could find 
everyone are disappearing.
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Where are they going?
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Sources: Data.ai, CNBC, Company data
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55% of Gen Z watch content that no one they 
know personally is interested in.



Your customers don’t want 

to be found
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… and platforms aren’t good 

at finding them
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RIP attribution
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For years we’ve been

at our customers



The era of whisper

marketing is here.
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Your sales are happening in 

the DMs.
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So, how do we whisper?
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1. Know your people
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What is the smallest 

segment of the population

for whom your product is
remarkable?
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How are you in service of 
those people?
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2. Optimize for 

conversations
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Word of mouth growth 
doesn’t work if they don’t 

have anything to talk about.
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Think weirder
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This is your permission to
have fun again



3. Build something they’d 

miss
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How does the experience 
we’re building make our 

customers feel?
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Give them something to 
whisper about.



1.Know your people

2.Optimize for conversations

3. Build something they’d 

miss
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IT WAS SO
NICE TO MEET
YOU!
(Sorry for shouting)

Stay in touch. 

sarah@growclass.co 

growclass.co 

@skstock

mailto:sarah@growclass.co
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